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Development of new business types, which is a method to build up a new
business vision based on collaborations among specialists such as an architect,
a graphics designer, a food designer, a web designer, a marketing expert, a
filmmaker and so on, is focused on presently. This is a co-work to design
business types and to implement new business visions into actual business
scenes, which is a commercial application of design methodology. In the
development of new business types, it is exceedingly important to describe a
proposal and the best way is on-the-job training experience.

O
Overview

A TIL 6W2H #1215 25 2 £12 X 0 FEERICR ¥R 35 mI BV TR
FEDOHMR P ERELRAE T 2BL 2R L 7 1 — L FEHMAMEZ L)L S8
KRR ZT O IO DR e A X v & EBEER Z KR T 5, BT 5 EmE O
SNERITITPEER B, TV A ONE, BROFHENEZE THLDOHR LT
EEFD R 72 EEBOBER P ErEG>TND, ZThEERORFEZL LT
5 [E] 0 F2E B CIRER L2588 H DN FEFTEORERE LTI 2 & 2 ARED
R & 3%, FRCHEBRICHEENICEN T2 EEENFT L0252 2
R

In this subject, students will learn fundamental techniques to develop new
business types and experience what they describe a business proposal based on
on-the-job training experience regarding their own field and specialty by
cooperation with 6W2H Limited. A good business proposal is a complex
consisting of novelty of a proposal, commerciality and design context as well as
attractiveness of the proposal. This subject imposes what trainees can describe
a proposal of a business plan on them. The goal of this subject is to obtain an
ability to describe a business proposal which can be used in an actual business
scene.
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Seminar room, Building No. 8, Yoshida Campus; Design fabrication base;
6W2H Limited (Yamashina-ku, Kyoto). Please find the schedule if you need
more information.
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Conditions for All the fields of master students.

participation
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of participants Min: 2, max: 6
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Application 1st May 2015 (Friday)

deadline
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participants
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How to apply %64 fblpbl-application [at] design.kyoto-u.ac.jp
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Decision of

We will inform acceptance or rejection to applicants through e-mail by 12th

participants May 2015 (Tuesday).
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Design theories and
methods for framing

and solving problems
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How to study theories
and methods
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Brainstorming, A proposal of new business plan in an actual business field,
How to describe a business proposal

SR DA BR 7 1A REE, R—bR—

Publication of the Presentation. Home pages.

results
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Evaluation Contents of a new business plan proposed by participants, plan, writing of
proposals, completeness
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Special remarks

5640 [kawakami@design. kyoto-u.ac.jp, aki@i.kyoto-u.ac.jpl
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